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Abstract  16 

Increasing concerns about farm animal welfare have led to an increase in the availability of 17 

welfare-friendly-products (WFP), but little is known about how much more consumers are 18 

willing-to-pay (WTP) for WFP or about their buying trends in Latin America. In this study, 19 

a survey was given to 843 meat consumers in the city of Toluca, Mexico. The results show 20 

that consumers were interested in farm animal welfare issues and their ethical, sociological 21 

and economic implications, as in Europe. The people surveyed also conveyed a high level 22 

of empathy with animal feelings and emotions, however they clearly demanded more 23 

information and regulations related to farm animal welfare. The majority of respondents 24 

expressed that they were WTP more for properly certified WFP, but mostly based on the 25 

benefits in terms of product quality and human health. If the demand for WFP begins to 26 

increase in Mexico, the supply chain should consider a certification system to guarantee 27 

product origin based on current conditions.  28 
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