
Accepted Manuscript

Who creates the Bandwagon? The dynamics of fear of isolation, opinion 
congruency and anonymity-preference on social media in the 2017 South Korean 
presidential election

KyuJin Shim, Soo-Kwang Klive Oh

PII: S0747-5632(18)30176-6

DOI: 10.1016/j.chb.2018.04.012

Reference: CHB 5467

To appear in: Computers in Human Behavior

Received Date: 24 September 2017

Revised Date: 03 April 2018

Accepted Date: 06 April 2018

Please cite this article as: KyuJin Shim, Soo-Kwang Klive Oh, Who creates the Bandwagon? The 
dynamics of fear of isolation, opinion congruency and anonymity-preference on social media in the 
2017 South Korean presidential election,  (2018), doi: 10.1016/j.chb.Computers in Human Behavior
2018.04.012

This is a PDF file of an unedited manuscript that has been accepted for publication. As a service to 
our customers we are providing this early version of the manuscript. The manuscript will undergo 
copyediting, typesetting, and review of the resulting proof before it is published in its final form. 
Please note that during the production process errors may be discovered which could affect the 
content, and all legal disclaimers that apply to the journal pertain.



M
ANUSCRIP

T

 

ACCEPTE
D

ACCEPTED MANUSCRIPT
 

 

Who creates the Bandwagon?  

The dynamics of fear of isolation, opinion congruency and anonymity-preference on 

social media in the 2017 South Korean presidential election 

 
ABSTRACT 

This paper proposes a new approach to study fear of isolation (FOI), with special attention to 

psychological motivations/gratifications sought in the online sphere (opinion congruency-

seeking and anonymity-preference), which may lead to political expression via social media. We 

posit that individuals with FOI will display a tendency to want to match their opinions with the 

majority and will also actively utilize online platforms as they offer anonymity. This empirical 

study collected data from a random sample of 1,107 participants in South Korea, a frontrunner in 

terms of political expression on social media. The results demonstrated that FOI is associated 

with opinion congruency as well as anonymity-preference and further, political use of social 

media which prompts offline political engagement. Findings of this paper goes beyond 

conventional paradigms on political psychology (selective exposure based on partisanship or 

ideology) and contribute to a better understanding of how anonymous, online behaviors generate 

political engagement. (149 words) 
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