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Abstract

so as to enhance their social and health status and involve them in developmental activities. Empowerment as delegation of
power to someone has been a mechanism to increase personal and work life quality of woman in recent decades. Higher
education and occupation is effective instrument to empowerment of women but culture role and creativity can't be denied
in this relation. This paper identifies how to empower women from poverty through creative industry. A case study was
carried out in order to explore how women empowerment through creative industry is managed. Several recommendations
are developed for how creative industry can participate in women empowerment. The case study develops some
propositions which recommend how creative industry can have an important role in the empowerment of women. The
limitation of this research is study only conducted at creative industry. Further qualitative research at other types of
industries is required to investigate application of such recommendations.
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1. Introduction
Most of Indonesian's poorest people are women workers, housewives in the village, young women and
urban poor women. They had seen most of the government's economic policies and pro-imperialist politics.
According to the Indonesia Demographic Health Survey, in 2008 the maternal mortality rate is 320 per 100,000
births, the highest in Asia. Approximately 6.5 million Indonesian women are illiterate, twice the number of
illiterate men, and women's participation in higher education are lower than men's premises. According to
Central Bureau of Statistics Indonesia, Jakarta is the capital city region of the country of Indonesia, women
who experienced unemployment accounted for 88% in Jakarta (Ariane, 2011).
Jakarta is the centre of the State of Indonesia, where development and education is more advanced than
other cities in Indonesia. If unemployment is a lot happening in the Jakarta city, this is no different from other
cities in Indonesia. So if presented, it is more than 50% of women in the age productive in Indonesia is
unemployment.
The unemployment rate is getting worse because women are more often dismissed in a job more often than
men because they are not considered to be the head of the family. When the economic crisis hit Indonesia in
1997, this situation destroyed most of the manufacturing industries (garments, textiles, electronics and drinks).
Female workers, who mostly work in the industry, are the ones who suffered massive layoffs (Ariane, 2011).
Based on these facts, the empowerment of women is the need for Indonesia to improve the economic status
of society. Women are not a burden or obstacle in the development, but it became one of the potential and
assets under construction. One way to increase the women empowerment created is to make small and medium
enterprise to absorb the labor of the unemployed women. In addition to reducing the unemployment rate could
increase the expertise or skill of these women.
The participation of women in economic activities is fully supported by law. Legal protection of women's
economic, among others, the ratification of CEDAW by No. II. 7/1978 on the Elimination of All Forms of
Discrimination against Women, Law no. 11/2005 on the Ratification of the Rights of the Economic, Social and
Cultural Rights, and Law No. 12/2005 on Ratification of the International Covenant on Civil and Political
Rights ('guide on the Rights) (Hati, 2009).
Indonesia is a country that has a diversity of art forms, different styles of music and performance.
Indonesia cultural diversity and heritage will provide fertile ground for developing the creative industries for
Indonesian community. Cottage industry has scope to become one of the international commodities, illustrated
by the growth of the contemporary art market in Indonesia. Creative industries is one of the activity in addition
to increasing women empowerment in Indonesia, also can increase the economic system of society.
Potential of creative industries is a key priority of the government through the Minister of Trade, with 8% of
GDP target for 2011 as well as increase the value of total exports to 12% in 2015. Creative industries are very
diverse divisions covering more than 14 categories of industries including advertising, fashion, music, and
design and also the software development. It remains the dominant mode of creative industries sub-sector in
Indonesia in terms of contribution to GDP to 63.3% in 2010 followed by a craft at 33.2%. This sector consists
of thousands of SMEs in the 6.74% estimated their number of companies in Indonesia and this is a major
source of new entrepreneurship among the youth of the country. Contribution to exports increased by more
than 35% from 2006 to 2010 (Ministry of Trade) that impressive considering the relatively new as a
commercial sub-sector (gbgindonesia, 2011).
Creative industry in Indonesia has huge potential and as an initiative for the government to build a strong
foundation in this sector. Therefore, this study aims to look at what are the factors that best serve as a reference
in carrying out creative industry SMEs for the empowerment of women of Indonesia. Judging from the case
study of a company's creative industries is already running well in Indonesia. Expected to know these factors,
the increasing number of Indonesian women who use this theory to practice and develop the creative industries
business respectively.

