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A B S T R A C T

In 2014 Cardiff University set up a Creative Economy team tasked with exploring how the university could
improve its relationship with creative practitioners around the city. To explore this relationship the team em-
barked upon a research project to map creative industries in the city using a mixed methodology of online data
collection and semi-ethnographic interviews. As the project progressed the creative economy team designed and
launched a city-wide creative network Creative Cardiff connecting the city's creative populous through events,
resources and a website with membership subscription. This article explores how mapping can be used to de-
velop the university/creative economy relationship within metropolitan spaces as a contributor to the devel-
opment of the modern civic university. It also explores the opportunities and challenges posed by a mapping
project of this scale, taking into account debates in cultural mapping literature as to what a map actually is.

1. Background

The current UK Research Excellence framework calls for Higher
Education Institutions (HEIs) to evaluate the impact of the research
they produce. As a result, HEIs are being challenged to connect more
thoughtfully and energetically with the communities around them and
to engage the university with civic life, through partnerships of one
kind or another involving business, third sector organisations and
publicly owned bodies. As well as enriching the civic connectivity and
so potentially the usefulness of research, these changes are seen as
contributing to employability of graduates. These concerns and beha-
viours arise across all fields of knowledge, but this paper considers their
emergence in the Creative Economy, as it develops in the post-in-
dustrial age. (see Figs. 1 and 2)

In 2014 Cardiff University established a small creative economy
team tasked with understanding these issues and strengthening con-
nections between the university and the city within which it is located.
A foundation for this work was the activity of the Research & Enterprise
in Arts & Creative Technology (REACT) project, initiated in 2012 by a
consortium of five universities (Cardiff, Bristol, Bath, University of the
West of England, and Exeter) along with Bristol's Watershed arts centre.
Of particular relevance to this discussion was the partnership between
two universities in Bristol and the Watershed in establishing an open
innovation centre, known as the Pervasive Media Studio. The project's
work involved ambitious collaborations between (mostly) arts and
humanities researchers, digital technology experts and organisations
engaged in fields ranging from museums and galleries to community
journalism, games and virtual reality musical performance. This

fertilisation of relationships between the universities and the creative
industries surrounding them was an important aspect of REACT's le-
gacy.

As the REACT ‘creative economy knowledge exchange hub’ (one of
four such ventures funded by the Arts and Humanities Research
Council) approached its final phase of operation, Cardiff University's
attention turned to the application of the lessons learned within the
Cardiff city region.

Upon its inauguration, the Cardiff Creative Economy team identified
lack of data about its potential network as a challenge. In 2015 the
decision was made to map the creative economy in Cardiff in a bottom-
up manner, with a view to gathering data not previously collected on
the specific number of businesses and freelancers within the local au-
thority area of the city and serving the various creative industry sectors
defined by the UK government's Department of Culture, Media & Sport
(DCMS). This data was intended for two uses: first, to start to build a
picture of the creative economy in Cardiff and secondly to establish a
database to inform the establishment of a creative economy network.
The resulting intensified connectivity, it was hypothesised, would
strengthen the city's creative economy, by enabling a more dynamic
movement of people, ideas, contracts and collaborations.

This article will explore how this cultural mapping exercise devel-
oped and suggest how it might inform the development of Creative
Cardiff, the university's city wide creative economy network. It will also
examine the role of the university's creative economy work in engaging
with civic and industrial life, and assess the usefulness of cultural
mapping as a tool to assess and aid in establishing creative relation-
ships. Finally it will consider the role this cultural mapping exercise

http://dx.doi.org/10.1016/j.ccs.2017.08.003
Received 11 August 2016; Received in revised form 30 June 2017; Accepted 29 August 2017

E-mail address: Murraysg1@cardiff.ac.uk.

City, Culture and Society xxx (xxxx) xxx–xxx

1877-9166/ © 2017 Elsevier Ltd. All rights reserved.

Please cite this article as: Murray, S., City, Culture and Society (2017), http://dx.doi.org/10.1016/j.ccs.2017.08.003

http://www.sciencedirect.com/science/journal/18779166
http://www.elsevier.com/locate/ccs
http://dx.doi.org/10.1016/j.ccs.2017.08.003
http://dx.doi.org/10.1016/j.ccs.2017.08.003
mailto:Murraysg1@cardiff.ac.uk
http://dx.doi.org/10.1016/j.ccs.2017.08.003


may have in future developments of the Creative Cardiff network and
Cardiff University's relationship with the city's creative economy. It will
also explore how this model of using cultural mapping to engage civic
society can be transplanted into different global contexts.

2. The civic university

Like many other HEIs in the UK, Cardiff University is considering its
future as a civic university. By financing the Creative Economy team it
has sought to see how it can improve relationships between the hu-
manities and industries. Naturally, this is not without challenges to its
traditional way of thinking and provocations are needed to inspire
change. This section explores provocations made in higher education
literature and seeks to apply these ideas in a Cardiff context.

In his report Reinventing the Civic University John Goddard argues for
and aims to provoke a rethink in the way universities are established
and their mission within the UK Higher education system. Goddard's
proposition demands of universities assimilation into a society driven
role arguing that:

‘If universities accept their role as one of a range of knowledge
providers, along with government, business, the non-profit sector,
individuals and others, this dichotomy becomes less important and
the broad role of all universities in civil society becomes more ap-
parent’ (Goddard, 2009, p.9)

Goddard's arguments initially met resistance from universities more
accustomed to a unidirectional role in knowledge transfer as opposed to
a process of two-way knowledge exchange. Political pressure has grown
in favour of a more engaged model for universities, including

engagement which favours social innovation as well as the kind of
knowledge exchange associated with companies ‘spun out’ of uni-
versities. In Goddard's words: ‘We must view innovation in the round,
not merely as a process in which academic research leads to saleable
products’ (Goddard, 2009, p.9) This takes us to Goddard's proposition
for a civic university:

‘The civic university has a key role to play in fostering such system
wide innovation and tackling the big challenges that confront the
modern world, for example the need for sustainable cities or the
many challenges and opportunities that arise from an ageing po-
pulation. It can do this by serving public as well as private interests
and embracing business and the community found outside its front
door, connecting these communities to the global arena’ (Goddard,
2009, p.10)

From here, Goddard further suggests that: ‘This means producing
graduates with the right skills but also the right values. Part of the task
of a university is to educate people with the social as well as the
technical capacity that society needs’ (Goddard, 2009, p.23). A series of
ambitious recommendations follows:

• All universities should have civic engagement on local, regional,
national, European and world scales as key parts of their mission.

• University leaders need to engage with this priority.

• The funding system should encourage this priority because the al-
ternative is a university system of dwindling local and world im-
portance.

• It should be on a par with teaching and research as a university
mission.

Fig. 1. Table of frequency of businesses within
each DCMS sector.

Fig. 2. Table of frequency of freelancers within
each DCMS sector.
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