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Abstract

In the last ten years, social networks have had a‘great influence on people’s
lifestyles and have changed, above all, the way users communicate and relate.
This is why, one of the main lines of research in the field of social networks
focuses on finding and analyzing possiblesconnections between users. These
developments allow users to expand en their network of contacts without hav-
ing to search among the total set of users.”However, there are many types of
social networks which attract users'with specific needs, these needs influence
on the type of contacts users are looking for. Our article proposes a rela-
tionship recommender system for a business and employment-oriented social
network. The presented system functions by extracting relevant information
from the social network/which it then uses to adequately recommend new
contacts and job éffers toisers. The recommender system uses information
gathered from_jeb offer descriptions, user profiles and users’ actions. Then,
different metrics are applied in order to discover new ties that are likely to
convert into relationships.
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