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Highlights: 

 Self-relevant effect of strangers who have no explicit social relevance with 

participants but sharing the same surname was found 

 This self-relevant effect was observed in both two stages of attention orienting 

ACCEPTED M
ANUSCRIP

T

mailto:yuanjiajin168@126.com
mailto:yuanjiaj@swu.edu.cn


https://isiarticles.com/article/115470

