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Research Highlights

 The impact of social media news use on selective exposure is conditioned by 
news information overload. 

 The impact of social media news use on willingness to pay is conditioned by 
news information overload. 

 Frequent social media news use is associated with speed of journalism.
 Frequent social media news use is related to disagreement with traditional 

journalistic norms. 
 News consumptions interact with news information overload and influence 

perceived news quality. 
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