Accepted Manuscript

Using self-prophecy to combat vote overreporting on public opinion surveys

Jared A. McDonald, Zachary A. Scott, Michael J. Hanmer

Pll: S0261-3794(17)30243-3
DOI: 10.1016/j.electstud.2017.10.002
Reference: JELS 1878

To appearin:  Electoral Studies

Received Date: 8 May 2017
Revised Date: 8 August 2017
Accepted Date: 12 October 2017

Please cite this article as: McDonald, J.A., Scott, Z.A., Hanmer, M.J., Using self-prophecy to
combat vote overreporting on public opinion surveys, Electoral Studies (2017), doi: 10.1016/
j-electstud.2017.10.002.

This is a PDF file of an unedited manuscript that has been accepted for publication. As a service to

our customers we are providing this early version of the manuscript. The manuscript will undergo
copyediting, typesetting, and review of the resulting proof before it is published in its final form. Please
note that during the production process errors may be discovered which could affect the content, and all
legal disclaimers that apply to the journal pertain.


https://doi.org/10.1016/j.electstud.2017.10.002

Using Self-Prophecy to Combat V ote Overreporting on Public Opinion Surveys

Jared A. McDonald®
Ph.D Student
jared87 @umd.edu

Zachary A. Scott®
Ph.D. Student
Zscott@umd.edu

Michadl J. Hanmer?
Associate Professor
mhanmer @umd.edu®

4Department of Government and Politics
University of Maryland, College Park

3140 Tydings Hall
7343 Preinkert Drive
College Park, MD 20742

Abstract:

Survey researchers have long struggled with respondents who, due to the pressure to adhere to
socialy desirable norms, erroneously claim to have voted in a previous e ection. In this paper,
we develop a new approach to reducing the overreporting of voting in surveys by leveraging
psychological theories that show people have atendency to follow through on an action once
they have predicted their behavior (e.g. Sherman 1980). Using a survey experiment through the
2014 Cooperative Congressional Election Study, we find that an overwhelming majority of
respondents will agree to take an honesty pledge regarding their future vote report. Having
pledged their honesty, they then overreport their vote at far lower rates than other survey
participants. The observed effects are additive, since previously developed methods of reducing
overreporting were present across all conditions. These findings have important implications for
studies endeavoring to understand voting behavior and social desirability pressures.
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