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Abstract

This paper investigates how communication in a particular language affects decision-making in
social interactions and risk preferences. We test two competing hypotheses: the cognitive
accessibility hypothesis, and the expectation-based hypothesis. The /cognitive accessibility
hypothesis argues that communication in a particular language will activate the underlying
cultural frame and affect behavior. The expectation-based hypothesis argues that different
languages will induce different expectations regarding the choices of others and affect behavior.
We test these two hypotheses using an extensive range of behaviors in a set of incentivized
experiments with bilingual subjects in Chinese and English. We find that the subjects are more
prosocial in strategic interaction games (trust games) when the experiments are conducted in
Chinese. However, no treatment effects are observed in the individual choice games on social
preference. The results are more in line with the expectation-based hypothesis.

Keywords: language, culture, identity, bilingual, experiments

"Department of Economics and Finance, City University of Hong Kong; Email: likingking@gmail.com. | thank
Werner Giith, James Konow, John List, Chew Soo Hong, Li-Jun Ji, Toru Suzuki, Zhu Tao, Keith Chen, Rami Zwick,
Meng Juan Juan, Joseph Tao-yi Wang, Xiao Jian Zhao, Songfa Zhong, Fuhai Hong, Yan Chen, Chunlei Yang,
participants at Foundations and Applications of Utility, Risk and Decision Theory 2010, the 2012 Xiamen

University International Workshop on Experimental Economics and Finance, 2013 China Meeting of Econometric
Society, and especially Robert Wyer for useful comments and discussions. | gratefully acknowledge the financial
support from the Max Planck Society.



ISIf)rticles el Y 20 6La5 s 3l OISl ¥
Olpl (pawasd DYl gz 5o Ve 00 Az 5 ddes 36kl Ol ¥/
auass daz 3 Gl Gy V

Wi Ol3a 9 £aoge o I rals 9oy T 55 g OISl V/

s ,a Jol domieo ¥ O, 55l 0lsel v/

ol guae sla oLl Al b ,mml csls p oKl V7

N s ls 5l e i (560 sglils V7

Sl 5,:K8) Kiadigh o Sl (5300 0,00 b 25 ol Sleiiy ¥/


https://isiarticles.com/article/131772

