
 

Accepted Manuscript

Bad Company: Understanding Negative Peer Effects in College
Achievement

Ryan R. Brady, Michael A. Insler, Ahmed S. Rahman

PII: S0014-2921(17)30115-0
DOI: 10.1016/j.euroecorev.2017.06.013
Reference: EER 3015

To appear in: European Economic Review

Received date: 27 June 2016
Accepted date: 19 June 2017

Please cite this article as: Ryan R. Brady, Michael A. Insler, Ahmed S. Rahman, Bad Company: Un-
derstanding Negative Peer Effects in College Achievement, European Economic Review (2017), doi:
10.1016/j.euroecorev.2017.06.013

This is a PDF file of an unedited manuscript that has been accepted for publication. As a service
to our customers we are providing this early version of the manuscript. The manuscript will undergo
copyediting, typesetting, and review of the resulting proof before it is published in its final form. Please
note that during the production process errors may be discovered which could affect the content, and
all legal disclaimers that apply to the journal pertain.

http://dx.doi.org/10.1016/j.euroecorev.2017.06.013
http://dx.doi.org/10.1016/j.euroecorev.2017.06.013


ACCEPTED MANUSCRIPT

ACCEPTED M
ANUSCRIP

T

Bad Company: Understanding Negative Peer Effects

in College Achievement

Ryan R. Brady∗

Michael A. Insler†

Ahmed S. Rahman‡

Department of Economics

United States Naval Academy

May 2017

Abstract

Existing peer effects studies produce contradictory findings, including positive, negative, large, and small

effects, despite similar contexts. We explore these results using U.S. Naval Academy data covering a

17-year history of the random assignment of students to peer groups. Coupled with students’ limited dis-

cretion over freshman-year courses, our setting affords an opportunity to better understand peer effects

in different social contexts. We find negative effects at the broader “company” level—students’ social and

residential group—and positive effects at the narrower course-company level within small peer groups.

We suggest that peer spillovers change direction because of differences in the underlying mechanism of

peer influence.
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