Accepted Manuscript

++ COMPUTERS IN
J HUMAN BEHAVIOR

Can there be too much of a good thing? The effect of option number on cognitive
effort toward online advertisements

Dr. Stephen C. Nettelhorst, Assistant Professor, Dr. Whitney K. Jeter, Assistant
Professor, Dr. Laura A. Brannon, Professor, Aaron Entringer

Pl S0747-5632(17)30252-2
DOI: 10.1016/j.chb.2017.04.061
Reference: CHB 4976

To appearin:  Computers in Human Behavior

Received Date: 26 July 2016
Revised Date: 13 February 2017
Accepted Date: 5 April 2017

Please cite this article as: Nettelhorst S.C., Jeter W.K., Brannon L.A. & Entringer A., Can there be too
much of a good thing? The effect of option number on cognitive effort toward online advertisements,
Computers in Human Behavior (2017), doi: 10.1016/j.chb.2017.04.061.

This is a PDF file of an unedited manuscript that has been accepted for publication. As a service to

our customers we are providing this early version of the manuscript. The manuscript will undergo
copyediting, typesetting, and review of the resulting proof before it is published in its final form. Please
note that during the production process errors may be discovered which could affect the content, and all
legal disclaimers that apply to the journal pertain.


http://dx.doi.org/10.1016/j.chb.2017.04.061

Can There Be Too Much of a Good Thing? The Effect of Option Number on Cognitive Effort
Toward Online Advertisements

Author 1: Corresponding Author
Dr. Stephen C. Nettelhorst®
Assistant Professor

Southeast Missouri State University
Department of Psychology

Scully Building 405F

One University Plaza, MS 5700
Cape Girardeau, MO, USA 63701
Email: snettelhorst@semo.edu
Phone; 1-573-651-2432

Cell: 1-310-869-2742

Author 2:

Dr. Whitney K. Jeter”

Assistant Professor

Department of Psychology

Fort Hays State University

600 Allan Park Street

Martin Allen Hall 219

Fort Hays, KS, USA 67601-4099
Email: wkjeter@fhsu.edu

Phone: 1-785-628-4537

Author 3:

Dr. LauraA. Brannon®

Professor

Department of Psychological Sciences
Kansas State University

419 Bluemont Hall

Manhattan, KS, USA 66506-5302
Email: Ibrannon@ksu.edu

Phone: 1-785-532-0604

Fax: 1-785-532-5401

Author 4:

Aaron Entringer®

Department of Psychological Sciences
Kansas State University

567 Bluemont Hall

Manhattan, KS, USA 66506-5302
Email: entringer @ksu.edu

Fax: 1-785-532-5401



ISIf)rticles el Y 20 6La5 s 3l OISl ¥
Olpl (pawasd DYl gz 5o Ve 00 Az 5 ddes 36kl Ol ¥/
auass daz 3 Gl Gy V

Wi Ol3a 9 £aoge o I rals 9oy T 55 g OISl V/

s ,a Jol domieo ¥ O, 55l 0lsel v/

ol guae sla oLl Al b ,mml csls p oKl V7

N s ls 5l e i (560 sglils V7

Sl 5,:K8) Kiadigh o Sl (5300 0,00 b 25 ol Sleiiy ¥/


https://isiarticles.com/article/134303

