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Abstract

Social media provides an environment of information exchange. They princi-

pally rely on their users to create content, to annotate others’ content and to

make on-line relationships. The user activities reflect his opinions, interests,

etc. in this environment. We focus on analysing this social environment to

detect user interests which are the key elements for improving adaptation. This

choice is motivated by the lack of information in the user profile and the in-

efficiency of the information issued from methods that analyse the classic user

behaviour (e.g. navigation, time spent on web page, etc.). So, having to cope

with an incomplete user profile, the user social network can be an important

data source to detect user interests. The originality of our approach is based on

the proposal of a new technique of interests’ detection by analysing the accuracy

of the tagging behaviour of a user in order to figure out the tags which really

reflect the content of the resources. So, these tags are somehow comprehensible

and can avoid tags ”ambiguity” usually associated to these social annotations.

The approach combines the tag, user and resource in a way that guarantees a

relevant interests detection. The proposed approach has been tested and evalu-

ated in the Delicious social database. For the evaluation, we compare the result
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