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Abstract

To investigate the dynamics of online persuasion, this research uses the Elaboration Likelihood
Model (ELM) to determine the effects of argument quality as a central route to influence attitude
change versus design and social elements as peripheral routes to attitude change. Additional to this
research is an examination of change in issue involvement as a mediator between central and

peripheral routes leading to attitude change. Findings from a study involving 403 participants add to our



ISIf)rticles el Y 20 6La5 s 3l OISl ¥
Olpl (pawasd DYl gz 5o Ve 00 Az 5 ddes 36kl Ol ¥/
auass daz 3 Gl Gy V

Wi Ol3a 9 £aoge o I rals 9oy T 55 g OISl V/

s ,a Jol domieo ¥ O, 55l 0lsel v/

ol guae sla oLl Al b ,mml csls p oKl V7

N s ls 5l e i (560 sglils V7

Sl 5,:K8) Kiadigh o Sl (5300 0,00 b 25 ol Sleiiy ¥/


https://isiarticles.com/article/154188

