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Neural signals of selective attention are modulated by subjective
preferences and buying decisions in a virtual shopping task.
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Highlights

e Subjective preferences modulated positive slow waves in a virtual shopping task.

e Subjective preferences were also indexed by the N200 and the late positive potential.

e Subsequent buying decisions also modulated late positivities.

e These findings are discussed in relation to the Motivated Attention theory and working
memory processes.
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