
Accepted Manuscript

A Facts Panel on Corporate Social and Environmental Behavior: Decreasing 
Information Asymmetries between Producers and Consumers through Product 
Labeling

Andreas Plank, Karin Teichmann

PII: S0959-6526(17)33185-2

DOI: 10.1016/j.jclepro.2017.12.195

Reference: JCLP 11590

To appear in: Journal of Cleaner Production

Received Date: 21 June 2016

Revised Date: 21 November 2017

Accepted Date: 23 December 2017

Please cite this article as: Andreas Plank, Karin Teichmann, A Facts Panel on Corporate Social 
and Environmental Behavior: Decreasing Information Asymmetries between Producers and 
Consumers through Product Labeling,  (2017), doi: 10.1016/j.jclepro.Journal of Cleaner Production
2017.12.195

This is a PDF file of an unedited manuscript that has been accepted for publication. As a service to 
our customers we are providing this early version of the manuscript. The manuscript will undergo 
copyediting, typesetting, and review of the resulting proof before it is published in its final form. 
Please note that during the production process errors may be discovered which could affect the 
content, and all legal disclaimers that apply to the journal pertain.



ACCEPTED MANUSCRIPT

Andreas Plank, Dr.a 

University of Innsbruck

Karin Teichmann, Dr.b 

University of Innsbruck

aDepartment of Strategic Management, Marketing and Tourism, University of Innsbruck 

Universitaetsstr. 15, 6020 Innsbruck, Austria 

telephone/fax: +43-512-507-72552/2842

 E-Mail: andreas.plank@uibk.ac.at

bDepartment of Strategic Management, Marketing and Tourism, University of Innsbruck 

Universitaetsstr. 15, 6020 Innsbruck, Austria; 

telephone/fax: +43-512-507-72406/2845

E-Mail: karin.teichmann@uibk.ac.at



https://isiarticles.com/article/84547

