Accepted Manuscript

INFQBRMATION

MANAGEMENT

Title: Beyond Likes and Tweets: Consumer Engagement
Behavior and Movie Box Office in Social Media

Author: Chong Oh Yaman Roumani Joseph K. Nwankpa
Han-Fen Hu

PII: S0378-7206(16)30027-1

DOI: http://dx.doi.org/doi:10.1016/j.im.2016.03.004
Reference: INFMAN 2892

To appear in: INFMAN

Received date: 25-3-2015

Revised date: 12-1-2016

Accepted date: 20-3-2016

Please cite this article as: Chong Oh, Yaman Roumani, Joseph K.Nwankpa,
Han-Fen Hu, Beyond Likes and Tweets: Consumer Engagement Behavior
and Movie Box Office in Social Media, Information and Management
http://dx.doi.org/10.1016/5.im.2016.03.004

This is a PDF file of an unedited manuscript that has been accepted for publication.
As a service to our customers we are providing this early version of the manuscript.
The manuscript will undergo copyediting, typesetting, and review of the resulting proof
before it is published in its final form. Please note that during the production process
errors may be discovered which could affect the content, and all legal disclaimers that
apply to the journal pertain.


http://dx.doi.org/doi:10.1016/j.im.2016.03.004
http://dx.doi.org/10.1016/j.im.2016.03.004

Beyond Likes and Tweets. Consumer Engagement Behavior and Movie Box Officein

Social Media

Abstract

This study examines the effects of social med@nfthe perspective of consumer engagement
behavior (CEB), to investigate how CEB is assodiatgh economic performance. Based on
social media activities surrounding US movies, weduordinary least square (OLS) regression
models and found that CEB on Facebook and YouTuobgiyely correlate with box-office gross
revenue; however, the same effect was not obsenvdavitter. This study proposed and tested a
set of metrics for CEB on social media, and alswigled empirical support for associating CEB
with economic performance. The results undersdwremportance of investing in social media
communication across multiple channels.
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1 Introduction

Edge of Tomorrowthe much anticipated blockbuster film starringrilGruise, debuted in US
cinemas nationwide on 6 June 2014 and grossed ##Bidn in its opening weekend. It was
unexpectedly overshadowed Bgult in Our Starsa $12 million budget movie with $48 million
opening-weekend revenue. Whidelge of Tomorrowost the producer Warner Bros. a whopping
$178 million in production budget and a return oweistment (ROI) of 16%ault in Our Stars

exceeded all expectations with its ROI of 400%.
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