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Abstract 

 

Purpose – The online shopping platform serves as an intermediary between online stores and 

individual online shoppers. The purposes of this study are to examine the influence of anxious 

attachment and relational embeddedness on trust and to investigate the impact of trust and co-

production on performance in the context of online seller-shopping platform relationships. 

Design/methodology/approach –The research is an empirical research using data collected from 

308 senior marketing managers of online stores selling products/services in two largest online 

shopping platforms. Structure equation modeling was employed to verify and validate the 

research model. 

Findings – The outcomes confirm that online sellers’ anxious attachment plays a key role and is 

negatively associated with their trust in the online shopping platform. Relational embeddedness 

positively affects trust of online sellers in the online shopping platform. The effect of trust on co-

production and the influence of co-production on performance are statistically significant. 

However, trust does not appear to positively influence performance.      

Research limitations/implications – This study surveyed targeted online sellers in Taiwan and 

the research outcomes may not be generalized to other countries.   
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