
�������� ��	
�����

The Determinants of Buyout Returns: Does Transaction Strategy Matter?

Brian Ayash, Robert P. Bartlett III, Annette B. Poulsen

PII: S0929-1199(17)30357-7
DOI: doi:10.1016/j.jcorpfin.2017.07.006
Reference: CORFIN 1235

To appear in: Journal of Corporate Finance

Received date: 1 June 2017
Revised date: 26 June 2017
Accepted date: 7 July 2017

Please cite this article as: Ayash, Brian, Bartlett III, Robert P., Poulsen, Annette B.,
The Determinants of Buyout Returns: Does Transaction Strategy Matter?, Journal of
Corporate Finance (2017), doi:10.1016/j.jcorpfin.2017.07.006

This is a PDF file of an unedited manuscript that has been accepted for publication.
As a service to our customers we are providing this early version of the manuscript.
The manuscript will undergo copyediting, typesetting, and review of the resulting proof
before it is published in its final form. Please note that during the production process
errors may be discovered which could affect the content, and all legal disclaimers that
apply to the journal pertain.

http://dx.doi.org/10.1016/j.jcorpfin.2017.07.006
http://dx.doi.org/10.1016/j.jcorpfin.2017.07.006


AC
C

EP
TE

D
 M

AN
U

SC
R

IP
T

ACCEPTED MANUSCRIPT

The Determinants of Buyout Returns:

Does Transaction Strategy Matter?

Brian Ayash∗

Orfalea College of Business
California Polytechnic State University

Robert P. Bartlett, III
School of Law

University of California, Berkeley

Annette B. Poulsen
Terry College of Business
University of Georgia

This version 5/31/2017

Abstract

Using an original dataset of fully monetized LBOs initiated from 1990-2006, we examine the

emergence of an entrepreneurial transaction strategy focused on revenue growth and its incidence

relative to more “classic” strategies focused on operating efficiencies. We additionally show

how the conventional focus on returns measured at an IPO or acquisition frequently overstates

actual realized returns to sponsors. Using this return data, we evaluate how “classic” and

“entrepreneurial” strategies are associated with sponsors’ equity returns. Among successful

LBOs, LBOs that enhance operating efficiencies produce the highest “exit” returns; however,

LBO sponsors commonly fail to monetize these returns due to delays associated with liquidating

portfolio positions. In contrast, LBOs that focus on growing revenues are associated with higher

fully realized equity returns, suggesting more sustainable value-creation for sponsors and their

investors.

∗Corresponding Author: Brian Ayash, 1 Grand Avenue, San Luis Obispo, CA 93401 Tel.: +1 805-756-2629
bayash@calpoly.edu

1



https://isiarticles.com/article/97556

