
Author’s Accepted Manuscript

Servitization in Mergers and Acquisitions:
Manufacturing Firms Venturing from Emerging
Markets into Advanced Economies

Yijun Xing, Yipeng Liu, Shlomo Tarba, Sir Cary L
Cooper

PII: S0925-5273(16)30389-9
DOI: http://dx.doi.org/10.1016/j.ijpe.2016.12.010
Reference: PROECO6604

To appear in: Intern. Journal of Production Economics

Received date: 12 December 2015
Revised date: 4 December 2016
Accepted date: 5 December 2016

Cite this article as: Yijun Xing, Yipeng Liu, Shlomo Tarba and Sir Cary L
Cooper, Servitization in Mergers and Acquisitions: Manufacturing Firms
Venturing from Emerging Markets into Advanced Economies, Intern. Journal of
Production Economics, http://dx.doi.org/10.1016/j.ijpe.2016.12.010

This is a PDF file of an unedited manuscript that has been accepted for
publication. As a service to our customers we are providing this early version of
the manuscript. The manuscript will undergo copyediting, typesetting, and
review of the resulting galley proof before it is published in its final citable form.
Please note that during the production process errors may be discovered which
could affect the content, and all legal disclaimers that apply to the journal pertain.

www.elsevier.com/locate/ijpe

http://www.elsevier.com/locate/ijpe
http://dx.doi.org/10.1016/j.ijpe.2016.12.010
http://dx.doi.org/10.1016/j.ijpe.2016.12.010


1 
 

Servitization in Mergers and Acquisitions: Manufacturing Firms Venturing 
from Emerging Markets into Advanced Economies    

Yijun Xinga, Yipeng Liub1*, Shlomo Tarbac, Sir Cary L. Cooperd 

aSchool of Economics and Management, Beijing Jiao upp Tong University 100044 Beijing, China 

bDepartment of Entrepreneurship and Local Economy, Birmingham Business School University of 
Birmingham B15 2TT United Kingdom 

cDepartment of Strategy and International Business, Birmingham Business School University of 
BirminghamB15 2TT United Kingdom 

d50th Anniversary Professor of Organizational Psychology and Health, Manchester Business School, 
University of Manchester Booth Street West, Manchester M15 6PB, United Kingdom 

dr.yijunxing@gmail.com 

Y.Liu.8@bham.ac.uk 

tarba2003@gmail.com 

cary.cooper@mbs.ac.uk  

*Corresponding author 

 

Abstract 

We investigate servitization by manufacturing firms that have ventured from emerging 

markets into advanced economies through mergers and acquisitions (M&A). The study seeks 

to answer two questions: (a) What is the relationship between M&As and servitization in the 

case of manufacturing firms? and (b) What are the factors influencing the configuration of 

servitization strategies and their implementation?  The study provides a nuanced and 

contextualized understanding of servitization in M&As.  Existing research on servitization 

has paid insufficient attention to collaborative partnerships. There is a need to examine the 

role of servitization in the context of collaborative partnerships. Our empirical setting 

consists of Chinese manufacturing firms' acquisitions in Germany. Using qualitative research 

methods, we reveal a typology of servitization strategies - adding, utilizing, and reconfiguring 

- that underpin the combined influences of different levels of services of both acquirer and 
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